
Our promise to  
clients everywhere

The claim is to be 
used in English, 

globally, with two 
exceptions. 

 
In Germany and 

Thailand, a translation 
of the typed claim 

can be used if more 
appropriate for the 

 target audience.
 

The handwritten 
claim only exists  

in English.

Our claim should be used with intention. Therefore, integrate  
it to convey and reinforce our promise whenever appropriate.

The handwritten version of our claim serves as our brand signature. 
Used in brand communication, it should be treated as a key visual 
that requires sufficient space to make an impact.

Our claim represents our value  
proposition to clients – condensed  
into three powerful words. It is a  
promise that we do everything ...
 
With deep dedication.

Before integrating the claim, it’s important to understand the type of  
communication content being created. In some cases, the claim might  
not be included at all.

How to use  
our claim

1

2
On this level, we are focused on promotional 
communication for products and offerings  
that activate clients. Applications include: 
promotional and sales advertising, and  
marketing assets.

Trade & activation level

No claim in use

*  Itatiosandi offic tet optatio endunt molesciur sectaspis modipsamus aut percidi odis molestorit, simusaero maiorepro cus et volori tet maios eles 
aute et aut omnimusam et quosae prat in nus ma dolessin cullut abo. Ovidia comnim fugit, a quam, asim exera.

Anbieter: Deutsche Bank AG, Taunusanlage 12, 60325 Frankfurt am Main

Mehr Spielraum mit 
Ihrem Privatkredit:

eff. Jahreszins*
Privatkredit mit kostenloser Sondertilgung.
deutsche-bank.de/lorem

Deutsche Bank

3,9 %
p. a.*

On this level, we go a bit deeper with specific 
messaging regarding products and services.  
Our purpose is still evident, but only to  
reaffirm the main message. Applications include: 
product advertising and branch materials.

Product & service level

Worldwide

Germany

With deep dedication. 
Deutsche Bank

Aus tiefer Überzeugung. 
Deutsche Bank

Thailand

Your portfolio – 
your rules
Arem faccatur, audandunt andebi exeratust 
ous atentissice perchit quiaturemos quis etis 
vene mas dipr lims. Ucit quis inis untureriori 
oditatqui dis imust, accus loremsi numqu sia 
silam.deutsche-bank.de/lorem

With deep dedication. 
Deutsche Bank

* All usage of the handwritten claim in internal  
	 communication must be checked with Global Brand  
	 Management

On this level, our brand purpose is the hero.  
Our message is strong and clear, supported  
by our handwritten claim. Applications  
include: brand awareness advertising,  
brand communications, trade fairs, events,  
merchandise, awards, and internal activation 
and communications, email signature and  
PPT presentations.

Brand & internal level*
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Beste Grüße / Kind regards,
Maja Mustermann




